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The Next Wave of Social Media is Coming Fast. When most people think of social networks, they immediately think of Facebook, Linkedin and Twitter. But there is more to a corporate social networking strategy then just putting up a page on a popular site. Just throwing money and bodies at the problem is not the answer. 

Any corporate social networking strategy needs to be aligned closely with corporate marketing and sales. It also needs to make money. Organizations are quickly realizing that they can service and communicate with their loyal customer base, create valuable communities and extend their sales and marketing messages through well, thought out social media plan. 

Smart companies are also starting to realize that their social media efforts need to be incorporated into the search strategy to maximize its effectiveness. The two need to go hand in hand. 

Learn how to incorporate social media technology into your business model that is closely aligned to your corporate initiatives and stop wasting time and money. 
Smart Ways to Incorporate Social Networking Into Your Enterprise. Social networking isn't just a fad and it isn't going away. Millennials entering the workforce have embraced this medium as a way to communicate both professionally and personally. It is time for companies to catch up and properly integrate social networking into their enterprises or risk being left behind. 

However, many organizations don't know how to embrace this rapidly evolving communications medium and incorporate it into its business strategy. Much like rolling out an ERP or CRM or any other business application, social networking needs to be taken seriously and be integrated into a company's go-to-market strategy. Just putting up a Facebook or Linkedin page or establishing a Twitter hash tag is not enough. Smart companies are leveraging the social networking space as an efficient marketing mechanism to communicate to their perspective customers and gain insight into their behavior. But where do you begin? 

Learn how your company can incorporate social networking tools into your business plan as well as practical and efficient ways to embrace social media and expand your marketing reach and get better customer data.

The Secrets To Creating A Successful Social Networking Initiative That Actually Makes Money. The way people interact is rapidly changing. The way businesses get their message out to market is rapidly changing. And, the way customers want to interact with suppliers is changing. All this thanks to the explosion in social media platforms. 

Shifts in technology trends are arising from the consumer marketplace. It's impossible to ignore the rise of social media and the impact it's having on the enterprise, the implications for business are profound. And while this shift certainly means new challenges or issues to think through- like risk, it also ushers in overwhelming opportunities. Just throwing out a Facebook or Linkedin page does little. 

Organizations need to embrace social media as a direct extension of their organization and put resources behind that drive value and can ultimately be monetized. There are also security, compliance and corporate governance polices that need to be established and communicated upfront. 

Learn the secrets to create a successful Social Media initiative, including the importance of social media policy, security, compliance and corporate governance that need to be established and communicated upfront.
Analyzing the Business Value of Social Networks. Do social networks have a place in the work environment or are they mainly vehicles for individuals to communicate and share information on a personal level? Should organizations incorporate social networking into their sales and marketing strategies or are they just a waste of precious employee time? 

The answers to both of these questions are undoubtedly "yes". Social networking is not going away any time soon. And exactly as mobile devices and applications made their way into enterprise, so will social networking practices as more individuals find it as an extremely efficient medium to communicate and share information. 

The big question, however, still is how do companies embrace the best of what social networking has to offer to increase their sales and marketing reach. Just throwing up a corporate Facebook page or creating a corporate hash tag on Twitter does very little. Organizations must fully integrate their social networking efforts with their overall sales and marketing initiatives for them to be successful. 

Learn about the right way to incorporate social media into your business strategy as well as the process and procedures your organization requires to make this growing medium a productive and critical component of your growth.
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