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GREAT EVENTS START HERE







Sandra E. Taylor
Former Sr. Vice President of Corporate Social Responsibility, Starbucks

SPEECH TOPICS:

Making the Business Case for CSR:

Whether your organization is trying to break into Corporate Social Responsibility (CSR) or already has experience with it, you will benefit from Sandra Taylor’s rich CSR background. The former SVP of CSR for Starbucks outlines the key steps to putting into place a thorough model for CSR. Taylor educates audiences on how to position the organization as a leader in environmental practices, beyond simply abiding by environmental regulations. She emphasizes the importance of corporate philanthropy exceeding monetary donations and how to proactively build goodwill in communities. She explains the fundamentals of sustainability and examines the intricacies of the group’s supply chain to better understand all practices and how they can be incorporated into a successful CSR model. Finally, Taylor teaches how an organization can take steps to attract and retain employees as part of their overall CSR model.

Philanthropy: Corporate Giving and Community Engagement:

In this presentation, Sandra Taylor explains how organizations can focus their giving in a way that makes a difference. Rather than writing checks to various philanthropic groups, Taylor teaches audiences how an organization can make a larger commitment and a greater impact. Taylor stresses the importance of community engagement to develop a mutually beneficial relationship within the organization’s community. She explains the reasoning behind understanding the community’s opinions of the organization and helps brand the giving in a way that helps them understand the mission. She also encourages regular dialogues with stakeholders to maintain healthy communication and commitment to the purpose.

New Definition of “Green”

Many organizations today simply label themselves as “green.” Sandra Taylor explains why today’s consumers expect a much more thoughtful commitment to the environment and she uses examples to explain how a group can successfully brand itself. She outlines the steps towards to becoming a green organization, starting with the new definition and then following up with promotion. Finally, she teaches how to counter environmental activists head-on before they become vocal.  
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