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Jeremy Haft
Author of All the Tea in China and Chairman of BChinaB
SPEAKING TOPICS: 
Deadly China Product Recalls: Don’t Let This Happen To You!

China’s operating environment is so complex that without proper oversight, defects are inevitable – defects that, if left unchecked, could harm your end consumer.  Haft explores best practices to minimize the risk of a product recall.  Topics include: how to achieve “total visibility” in your supply chain; how to maximize local resources; how to troubleshoot in the middle of a production run; and how to respond in the event of a recall.
Who’s Afraid of China? How American can stay on top in the next century

Most media pundits have already written off the next hundred years as China’s, and “The China Century” has even become part of the popular lexicon. This talk is defeatist and largely inaccurate. It magnifies China’s strengths and minimizes its weaknesses. American companies and workers across all sectors, in fact, retain tremendous competitive advantages in the global economy. This presentation uncovers the secrets of how to reap profits, build value and create jobs by doing business with China. It also explores how a “Flat World” perspective will cause you to waste precious capital, time, and resources when doing business on the mainland.
The Sparkle of Your China: Optimal strategies for import, export and investment

China is far and away the fastest growing market for American goods and services in the world – and has been for the last decade. Yet it remains one of the world’s most challenging, complex business environments. Newcomers and veterans alike frequently encounter unforeseen disruptions that cost precious time, money and resources. This talk explores how to avoid the pitfalls and successfully do business with the Chinese.

How to Build a Brand on the Mainland: If selling to 1.3 billion Chinese customers is impossible – what is?!
China’s middle class today – at 130 million people and growing -  already outstrips the combined populations of the UK and France. These new consumers require all the amenities of modern life, and in many cases choose American brands to fulfill their needs. While the media harp on America’s negative image in the world, find out how American business prestige in China is still at an all time high, and how that can help you build brand equity and market share for your product or service.

Making Cents: How American manufacturing can profit from China’s rise, not shutter the shop
U.S. manufacturing stands to benefit tremendously from China’s growth. Today savvy firms are quietly building value and creating jobs by trading with the Chinese. This presentation explores the virtuous circle of China-U.S. trade flows: how surging Chinese imports are linked to surging American exports. It also explores the highly complementary nature of the US and Chinese economies – and why that’s good for Detroit and other ailing industries.

At Your Service: The ground floor opportunity for U.S. service firms in China

China’s booming consumer and industrial classes are increasingly demanding services – from advertising and insurance to law and architecture, from banking and brokerage to retail and tourism. Yet official China still struggles to comprehend the very value of services, having only recently eschewed Marxism, and this is nothing short of a gaping blind spot in China’s rear view mirror and a giant opportunity for American service firms. Unlike manufacturing, however, the services sector remains among the most regulated in China, making the going much harder for US businesses. Find out how to navigate the complex business environment and exploit this ground floor opportunity.
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