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Don Neal

Expert in Marketing, Branding, and Customer Management

Speech Topics:

So What Business Are You Really In? It has been reported that 50% of the jobs that will exist in 2020 do not exist today—will yours? Current business trends are changing at such an accelerated pace that it can be difficult to keep up. In addition, demographics, outsourcing, in-sourcing, media proliferation, and increasing consumer expectations are changing the role of the meetings and events industry. Simply planning a meeting is no longer enough—you must design a live, branded media experience. Calling on his experience as a veteran of the advertising and marketing world, Don Neal will share his views and explain how designing and executing a branded media experience is central to an organization’s success. Creating a television commercial, developing a direct mail campaign, or promoting your brand at a NASCAR event—all these events strive for one common goal: to move an audience to action through a powerful emotional experience. Meetings and events should be viewed in the same light—they are live, branded media and must deliver on your organization’s objectives.

Making CRM Work: Building The Brand, One Customer At A Time. Neal speaks about the growing need for an organization and a brand to adapt to the changing needs and tastes of present and future clients. 

Leveraging Technology to Exceed Customer Expectations and Win In the Marketplace. Neal discusses the latest trends in technology and how they can be leveraged to win more customers.

Successful Channel Integration–How to Align for the Future. The trajectory of business success fits several models. Neal speaks about the directions an organization can pursue in order to develop a systematic growth process. He articulates the paths to a successfully positioned product and brand in the consumer market.

Exceptional Customer Service is Possible–Five Success Stories and Lessons Learned. Neal illustrates the process of customer service with personal anecdotes and professional examples of companies and brands that achieved their goal through strategic branding and customer readability.
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