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Bruce Piasecki 

Author, President and Founder of The AHC Group
“In the growing, global business, there are new grounds for hope in this century.”
The climate of global business is ever changing, and Dr. Bruce Piasecki is an intrepid forecaster. The author of five seminal books on business strategy, valuation, and corporate change, including the Nature Society’s book of the year, In Search of Environmental Excellence: Moving Beyond Blame, Piasecki speaks with gravity and informed optimism about corporations needing to respond to their social obligations. His message is that multinationals can approach social challenges, in conjunction with government, so that both the business and society can benefit.

A map of the business world. With his latest book, World Inc. (www.worldincbook.com), Piasecki examines a striking new phenomenon in socially responsible capitalism. As power moves increasingly into the hands of business, the world is looking to corporations instead of governments to solve its problems. World Inc. discovers the ways in which those corporations that can best address social issues (by creating superior products) will thrive and profit in this new world. Piasecki discusses the necessary shift toward social response capitalism for organizations brought about through leadership and innovation; gone are the days of focusing solely on technical quality and price.
Piasecki is the president and founder of The AHC Group, Inc., a top energy and environmental consultant to companies such as Toyota, BP, Chevron, DuPont, and Dow Chemical. The firm has specialized in energy, materials, and environmental corporate matters since 1981. Since 1990, Piasecki and his staff have run hundreds of benchmarking workshops for numerous multinational Corporate Affiliates, involving key executives in site remediation, power markets, emerging issues, and governance concerns since Enron. 

Planning a better business to make a better world. His 1995 book, Corporate Environmental Strategy, attracted considerable attention from change agents and board members among his client and affiliates network. Since that groundbreaking work appeared, Piasecki has moved his work in the fields of environmental and energy strategy closer to financial markets and mainstream financial diagnostics. Also, his business articles have appeared in the Los Angeles Times, Baltimore Sun, Technology Review, and Christian Science Monitor. 

In order to help global businesses thrive, and develop a more fruitful society to become fruitful, Bruce Piasecki demarcates a corporate strategy for social response capitalism and distinguishes the leadership needed to carry it out.
08/07 RC


1220 L Street, N.W., Suite 850 • Washington, DC 20005 • 1.800.SPEAKER • www.leadingauthorities.com

[image: image1.jpg][image: image2]