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David Nour is a growth strategist, thought leader, and global keynote speaker on the ground-breaking concept of
Relationship Economics®, the art and science of strategically investing in people to meet goals and get
extraordinary returns. Through his best-selling books, compelling speeches, and valuable consulting across the
last 20 years, Nour has taught companies of every size how to choose and nurture key relationships that will take
their perception and business to the next level, and he has pioneered the phenomenon that relationships are the
greatest off-balance sheet asset any organizations possess, large and small, public and private.

Building on over two decades of experience as a senior leadership/board advisor, best-selling author, and
executive coach, David founded The Nour Group, Inc.,  a consulting firm that advises top global leaders and
boards of corporations, associations and academic forums on disruptive innovations to fuel their growth, in
2002. His vision? To help his global audience see business relationships as not simply a “nice to have,” a
“convenience,” and “of course, they’re important,” but instead their intentional, strategic, and thus quantifiable
value. In a global economy that is becoming increasingly disconnected, The Nour Group, Inc., has worked with
leading global companies and well-known clients, such as Disney, Cisco Systems, Deloitte Consulting, Hilton
Worldwide, HP, IBM, ThyssenKrupp, KPMG, and over 100 other marquee organizations in driving profitable
growth through unique return on their strategic relationships. Nour shows clients how to capitalize their business
relationships via both interpersonal relationships and social media networking.

As an internationally-renowned thought leader, business expert, and keynote speaker, David annually delivers 50
global keynotes explaining business relationships, social and mobile disruptive technologies, and adaptive
innovation at corporate meetings, leading industry association conferences, and academic forums. In the last
decade, he has given more than 500 total presentations to groups as small as a dozen senior execs at a board
retreat, to as large as 25,000 international attendees at a Fortune 100 global kick-off meeting. His keynotes have
been heard at top industry summit, such as Microsoft Worldwide Partner Conference, IBM Smarter Commerce
Global Summit, and Marriott Annual GM Conference, among others, and he’s worked with hundreds of global
organization meeting professionals, speaking coordinators, and event production teams. David has been named
to the Georgia Trend's "40 Under 40", Atlanta Business Chronicle's "Up and Coming" and the coveted Turnkett
Leadership Character Awards. Entertaining, informational, and interactive, David's highly-acclaimed presentations
provide a systematic approach to building, nurturing, and quantifying the key relationships that produce
extraordinary results.

After hundreds of speeches and being asked countless times for a book, David wrote his first, Relationship
Economics, back in 2008. To date, more than 50,000 copies of that first book have been purchased or gifted by
individuals or their organizations, and it remains David’s iconic work and his best-selling book to date. In it, he
outlined his Relationship Currency™ Roadmap, the sustainable differentiation in Reputation Capital™, and the
strategic value of one’s Professional Net Worth™. The goal was then as it is now to elevate his audiences’
mindset, help create a roadmap, and provide a toolset to think of relationships as more than transactional
networking, and one of truly transformational relationships.

In 2016, he launched the Relationship Economics quiz, amassing a research database of over 20,000
respondents on how individuals think about their business relationships, further quantifying the six relationship-
development archetypes, from Start to Star across 28 different industries, from manufacturing to professional
services. Continuing on that journey to better understand how people think, feel, and behave around their
business relationships, this time with a particular emphasis on collaboration and reinvention of business and
revenue models, he launched the Co-Create quiz, Canvas, and Workbook.

David’s unique perspective on business relationships as well as social and mobile innovation and his independent
insights on driving growth through unique return on strategic relationships have been featured in a variety of
prominent blogs and publications, including The Wall Street Journal, The New York Times, Fast Company, The H
uffington Post Business, Medium, Mashable, CNBC, Knowledge@Wharton, and Associations Now, as well as Entrepreneur
 and Success magazines. He also writes a regular column for The Huffington Post. Nour is also the author of several
other acclaimed books, which have been translated into eight different languages, including ConnectAbility
(McGraw-Hill), The Entrepreneur’s Guide to Raising Capital, (Praeger), Return on Impact, (ASAE), which was called a
“resource-rich book … provoking us to become more customer-centric in an age where empowered customers
have far greater access to real-time information, connections and company advocates,” by Fast Company, as well
as his newly-released book, CO-CREATE: How Your Business Will Profit from Innovative and Strategic Collaboration



, (St. Martin’s Press), which is an essential guide showing C-level leaders how to optimize relationships, create
market gravity, and greatly increase revenue. 

In addition to his speaking, writing, and consulting, Nour has guest lectured at the Goizueta Business School at
Emory University and Georgia Tech’s College of Management. He serves as the lead independent director on the
board of introNetworks, a privately held intelligent community technology firm based in Santa Barbara, California.
An Eagle Scout, Nour is passionate about youth with his foundation’s support of the World Scout Jamboree and
he's involved with the Centennial Scouting movement, Junior Achievement, One Voice—aiming to create peace
in the Middle East—and the High Tech Ministries. He is currently an active member of the FBI Citizens’ Academy,
Association for Corporate Growth (ACG) and the National Association of Corporate Directors (NACD), where he
has earned the Governance Fellow accreditation.

Born to middle-class educators in Iran, David learned at a very young age the incredible power and promise of
identifying, building, and nurturing strategic relationships. As he wrote in his first book, Relationship Economics® –
Transform Your Most Valuable Business Contacts Into Personal and Professional Success, he certainty didn’t get it then,
but walking through the bazaars of Iran at a young age with his father on Friday errands, he understands now that
his dad got things done through relationships. Whether they needed a plumber at the house that afternoon or
access to an influential politician, the rest of the world is dramatically more proactive with its portfolio of
relationships.

Nour quickly realized the quantifiable value of relationships when he immigrated from Iran to the US in 1981 with
just a suitcase, $100, limited family ties and few connections, as well as as no fluency in English and very limited
English skills. He lived with an aunt and uncle he had never met and grew up in the suburbs of Atlanta. He earned
his Eagle Scout, graduated from high school and enrolled in an undergraduate engineering program, before
graduating from Georgia State University with a bachelor’s degree in business management. Nour then went on
to earn an Executive Master’s of Business Administration from the Goizueta Business School at Emory University.
His ability to develop strong relationships relevant to his goals propelled him forward into a fulfilling business
career. His early career in sales and sales management at various technology firms reinforced the value of
internal and external relationships. In 2002, he launched the Nour Group, and since then has taught hundreds of
organizations how to capitalize their business relationships.

Nour currently resides with his family in Atlanta, Georgia,.

Leading Authorities, Inc. | 1-800-SPEAKER | www.leadingauthorities.com


